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EXECUTIVE SUMMARY 

This report defines and structures the Join4Joy dissemination and communication plan in 

four sections. 

1. The first section describes the scope and objectives as part of the Work Package 5 

on Communication and Dissemination of the project. 

2. The second section defines the project’s dissemination and communication strategy, 

identifying goals, target audiences.  

3. The third section describes the channels that support the dissemination and 

communication strategy, including the website, social media, events and 

publications. It also reports on networking and meetings with key actors, and the 

production of digital and paper-based dissemination materials. 

4. Finally, the fourth section outlines a monitoring system for key performance indicators 

to measure and evaluate impact of communication activities. 

This report provides a comprehensive overview of the dissemination activities carried out 

during Join4Joy implementation period 01/06/2022 – 31/05/2025. 

 

PROJECT PRESENTATION OVERVIEW 

Sedentary behaviour (SB) and insufficient physical activity (PA) has increased substantially 

over the last decades and especially with the COVID restrictions. SB increases with age and 

older adults are the least physically active age group. 

Robust evidence shows the health benefits of regular PA and the harms of high levels of SB 

along the ageing process. Moreover, enjoying PA is a key element to adhere and maintain 

this healthy behaviour. However, the content of the programmes has been traditionally 

determined by the focus on the functional benefits of PA to prevent age-related disability.  

Therefore, Join4Joy aims to:  

• co-create a programme for community-dwelling older adults (JOIN4JOYC), and for 

long-term care residents (JOIN4JOY-LTC), focused on enjoyment and applying a 

social inclusion perspective to reduce socio-economic, cultural, health and disability-

related barriers to access physical activity;  

• create local and global virtual communities of practice to share knowledge and 

experiences and enhance the sustainability of the project; 

• train professionals and students on behaviour change techniques with a social 

inclusion perspective;  
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• implement and evaluate the programme regarding feasibility, acceptability and 

impact; e) replicate the training with the train the trainers methodology. Accordingly, 

a co-creation process with end-users, family members, professionals, students and 

policy makers will be conducted through focus groups. A programme based on PA 

reinforced with self-management strategies to promote behaviour change will be the 

basis for the co-creation.  

In addition, the Octalysis gamification framework will be used to define the enjoyment 

component. We will develop a programme guide and an online training platform linked to 

the virtual communities of practice. We expect to reach a total of 144 end-users, 9-15 

students and >300 professionals and to impact current research, policy and practice by 

promoting a change in the PA culture. 

 

1. JOIN4JOY DISSEMINATION OBJECTIVES 

The dissemination and communication plan is part of the overall activities of Work Package 5, 

which aims to: 

• Keep project partners and multi-stakeholder communities informed and engaged 

through timely updates and shared initiatives, especially when collaborative input was 

required. 

• Deliver clear and coherent messaging about Join4Joy to all target audiences, 

including policymakers, Physical Activity/sport professionals, and the general public. 

• Support and promote a range of events to encourage knowledge exchange, 

networking, and cross-sectoral dialogue. 

• Successfully transfer the results to appropriate decision-makers to achieve their 

continued and sustained promotion and support. 

• Develop high-quality and visually coherent dissemination materials that reinforced 

the project’s identity and enhanced its visibility across various channels. 

 

Partners involvement & duties 

All the project partners share responsibility for the communication, dissemination and 

exploitation of Join4Joy project. In this document the roles are clearly defined and tasks 

clearly and appropriately allocated among partners. 

Dissemination tasks will be managed by ISES (IT) and Exploitation tasks by SIELBLEU (FR) 

however, all project members are expected to actively contribute by:  
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• Identifying and informing about dissemination opportunities (e.g. events, publications, 

etc.)  by updating the document in the project joint repository on a regular basis;  

• Contributing the contents of their respective work packages to press releases, 

presentations, etc.;  

• Using their network to support the dissemination of project information;  

• Presenting the project at relevant conferences, workshops and other events;  

• Helping to promote Join4Joy training events, in particular engaging key stakeholders 

to act as multipliers and to motivate participants.  

 

2. DISSEMINATION STRATEGY  

The dissemination strategy in Join4Joy consisted of four sequential key stages:  

1. Raise Awareness – At the beginning of the project, the dissemination aim was to let 

potential stakeholders know what the consortium was setting out to do. The 

consortium’s vision and strategies were promoted as wide as possible.  

2. Inform – As the project progressed, the purpose of the dissemination was to raise 

awareness among students/trainers and potential participants in the pilot actions 

making understandable the outstanding advantages that Join4Joy enables.  

3. Engage – As the Join4Joy programmes took shape, we focused more on stimulating 

interaction from the community. The consortium implemented initiatives to facilitate 

and encourage feedback from the community.  

4. Promote – With the launch of Join4Joy exercise programmes for older adults 65+ 

and the online training course for students and professionals, the purpose of 

dissemination was to promote the programmes and the course.  

In our dissemination strategy we make the distinction between “one-way” communication 

activities which aim to raise awareness and inform audience segments and “two-way” 

communication activities which aim to generate interaction between project partners and 

the wider community.  
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The consortium’s strategy can be summarised in the following diagram: 

 

 

Target groups  

The target groups and stakeholders that have been included in the dissemination strategy 

and reached via communication tools and channels have been: 

• NGOs 

To encourage them to lobby policy-makers to consider the findings made by the project. 

• Policy makers 

To inform them about the issues addressed by the project. 

To engage them in a dialogue about organized group PA for 65+ as tool for social 

inclusion. 

• Scientific Community/Academia/University students 

To inform them about the project scientific results. 

To participate in the project free online course. 

• Assisting/care centres and/or community centres 

To encourage them to implement the project exercise protocol.  

• General public 

To raise awareness of the importance of PA for the maintenance of health status; of PA 

in the prevention and treatment of diseases. 

 

Approach to each target group 

Although most of the dissemination and outreach tools and channels are appropriate for the 

majority of the different targets, it is recognised that some tools and channels are better 

suited to a specific audience.  



 

7 

Thus, each tool and channel encompasses different measures, which have been used to 

address different target groups at different stages of the project implementation, as shown 

in the table below. 

DISSEMINATION 

TOOL/CHANNEL 
TARGET GROUPS WHY 

INVOLVEMENT 

 

Brand identity 

NGOs 

Policy makers 

Scientific 

Community/Academia 

General public 

The visual identity will be 

defined taking into 

consideration the overall 

concept of the project and 

its target audience 

Inform 

 

Project Website 

Community-dwelling 

and institutionalised older 

people NGOs 

Policy makers 

Scientific 

Community/Academia 

General public 

It is the access door to the 

project’s world with 

information about 

activities 

and results 

 

Inform 

 

Social network 

profiles 

 

NGOs 

General public 

 

To create interactions in 

established online 

communities around 

the project and its topics 

Inform/Engage 

 

Traditional Media/ 

Press 

 

Community-dwelling 

and institutionalised older 

people NGOs 

Policy makers 

General public 

To inform the general 

audience on the project 

and engage families and 

caregivers of potential 

participants 

Inform 

 

Scientific 

publication 

 

Scientific 

Community/Academia 

 

To inform the scientific 

community about the 

project’s results to 

encourage 

new actions and future 

researches 

Inform/Consult 

 

Events  

Community-dwelling and 

institutionalised older 

people 

NGOs 

Policy makers 

Scientific 

Community/Academia 

General public 

To disseminate the 

project’s knowledge 

 

Inform/Consult/ 

Engage 
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Guidance on contractual project management  

During the project implementation, the consortium fully applied and respected: GRANT 

AGREEMENT ARTICLE 17 — COMMUNICATION, DISSEMINATION AND VISIBILITY 

17.1 Communication — Dissemination — Promoting the action 

Unless otherwise agreed with the granting authority, the beneficiaries must promote the 

action and its results by providing targeted information to multiple audiences (including the 

media and the public), in accordance with Annex 1 and in a strategic, coherent and effective 

manner. Before engaging in a communication or dissemination activity expected to have a 

major media impact, the beneficiaries must inform the granting authority. 

17.2 Visibility — European flag and funding statement 

Unless otherwise agreed with the granting authority, communication activities of the 

beneficiaries related to the action (including media relations, conferences, seminars, 

information material, such as brochures, leaflets, posters, presentations, etc., in electronic 

form, via traditional or social media, etc.), dissemination activities and any infrastructure, 

equipment, vehicles, supplies or major result funded by the grant must acknowledge the EU 

support and display the European flag (emblem) and funding statement (translated into local 

languages, where appropriate): 

https://www.eacea.ec.europa.eu/about-eacea/visual-identity/visual-identity-programming-

period-2021-2027_en 

The emblem must remain distinct and separate and cannot be modified by adding other 

visual marks, brands or text. Apart from the emblem, no other visual identity or logo may be 

used to highlight the EU support. When displayed in association with other logos (e.g. of 

beneficiaries or sponsors), the emblem must be displayed at least as prominently and visibly 

as the other logos. For the purposes of their obligations under this Article, the beneficiaries 

may use the emblem without first obtaining approval from the granting authority. This does 

not, however, give them the right to exclusive use. Moreover, they may not appropriate the 

emblem or any similar trademark or logo, either by registration or by any other means. 
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17.3 Quality of information — Disclaimer 

Any communication or dissemination activity related to the action must use factually 

accurate information. Moreover, it must indicate the following disclaimer (translated into local 

languages where appropriate): “Funded by the European Union. Views and opinions 

expressed are however those of the author(s) only and do not necessarily reflect those of 

the European Union or [name of the granting authority]. Neither the European Union nor the 

granting authority can be held responsible for them.” 

17.4 Specific communication, dissemination and visibility rules 

Specific communication, dissemination and visibility rules (if any) are set out in Annex 5. 

17.5 Consequences of non-compliance 

If a beneficiary breaches any of its obligations under this Article, the grant may be reduced 

(see Article 28). Such breaches may also lead to other measures described in Chapter 5. 

  

3. DISSEMINATION APPROACH 

This chapter describes the different elements of the dissemination and communication plan 

starting from the visual identity and including the dissemination channels that have been 

identified to reach the stakeholders and target groups of Join4Joy.  

It is written with EACEA “How to communicate your project. #CommsJourney. Tell your 

story. Make an impact” in mind which can be found here https://op.europa.eu/en/publication-

detail/-/publication/429c34ff-7231-11ec-9136-01aa75ed71a1 and HORIZON EUROPE 

definitions (https://rea.ec.europa.eu/publications/communication-dissemination-

exploitation-what-difference-and-why-they-all-matter_en) of: 

Communication: Reach out to society and show the impact and benefits of EU-funded R&I 

activities, e.g. by addressing and providing possible solutions to fundamental societal 

challenges. Inform about and promote the project and its results/success. 

Dissemination: Transfer knowledge & results with the aim to enable others to use and take 

up results, thus maximising the impact of EU-funded research. Describe and ensure results 

available for others to use: focus on results only. 

This chapter also lists the concrete implementations that have been performed through 

these channels by Join4Joy during WP5 implementation. 
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Visual identity 

One of the first actions of the communication activities was the development of the project’s 

identity. This identity is meant for non-verbal (often visual) representation of the Join4Joy 

brand, and it comprises important branding elements, namely: the project logo, printed 

materials and general brand style. It is worth mentioning that all current and future project 

related materials (and tools) are developed in English and formatted in line with the 

Erasmus+ visual guidelines. 

 

Project logo 

The main branding element is the logo. The logo plays a crucial role in the brand recognition 

and is linked with a non-verbal representation of the project, which must be consistent. The 

logo serves as the project’s identification and should be associated with the project. 

Therefore, it should be included in all documentation and promotional materials. 

The Join4Joy logo is displayed below. The bright colours have been chosen to transmit joy 

and fun while the 3 embracing figures want to transmit the sense of movement in group. 

 

Project templates 

ISES, in order to full exploit the potential of the project visual identity, developed .doc, .ppt 

and social media templates to be used by partners. 
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Developed dissemination materials, tools and actions 

A multi-channel strategy supports the implementation of the communication and 

dissemination plan to the wide variety of target groups and stakeholders. The following list 

provides an overview of the channels that Join4Joy has used and plans to continue to use. 

 

Ø Website - Communication 

Ø Social media - Communication 

Ø Networking and meetings - Communication 

Ø Dissemination materials - Communication and Dissemination 

Ø Publications and policy dissemination - Dissemination 

Ø Participation at dissemination events - Dissemination 

 

Join4Joy Website 

The cornerstone of the online communication strategy is the Join4Joy website hosted on 

the https://www.join4joy.eu/ domain (functioning in its full capacity since M6). The website 

is conceived as a one-stop-shop, where all external stakeholders and project partners can 

find information about the relevant Join4Joy related initiatives; can collaborate, share 

information, and benchmark innovative practices; and discover the latest initiatives. The 

website integrates key aspects of the project as the main communication channel of the 

project, targeted at the widest possible audience, its contents are expressed in English, 

Danish, French, German, Italian and Spanish – this will facilitate that all visitors understand 

the project messages. The website has been a key element of the project’s dissemination 

and communication strategy, since it provided a powerful communication platform for 

internal and external purposes. The website served as a knowledge platform for the target 

audiences and as a place to publish findings and provide open access to documents and 

information, such as reports and publications, and project-related news.  

Having in mind the different audience it attracts, the website’s focus was on presenting the 

project and its work in a way that is appealing to all visitors. In that sense, most attention 

was paid to conveying core contents in an attractive and comprehensive manner. It followed 
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the project’s overall visual identity and was designed to guide visitors’ attention to content 

matter in an appealing way. The homepage uses the projects logo while incorporating 

appropriate images relevant to the projects work. The project core messages are displayed 

in eye catching shapes using the brand secondary colours. 

The website comprises project related information and is divided into several sections  

• Home page (Screenshot 1): Main promotion of the project. 

• Background (Screenshot 2): Description of the rationale of the project. 

• The project (Screenshot 3): Description of the project objectives and activities. 

• Results (Screenshot 4): Section to download the public deliverables and check the 

project publications. 

• The partnership (Screenshot 5): Description of the partnership composition. 

• Free course (Screenshot 6): Introduction and rules to enrol in the free educational 

training course for students and professionals who want to complement their 

education in the promotion of physical activity in older age. 

• FAQ (Screenshot 7): Some Frequently Asked Questions (and answers) on physical 

activity among people aged 65+. 

• Contacts (Screenshot 8): Details to contact the management team of the project (1 

contact per partner). 

The bright colours of the different sections reprise the colours of the project logo.  

The photos are also in line with the scope of the project “to create an exercise programme 

based on joy & fun”. 

At the bottom of the page, the website fulfils the EU/EACEA requirements by displaying the 

EU emblem and the official mention. 
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Screenshot 1. Home page 
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Screenshot 2. Background 

 

 
 

 

 

Screenshot 3. The project 
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Screenshot 4. Results 

 

 

 

 

 

 

 

Screenshot 5. The partnership 
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Screenshot 6. Free course 

 

The course is available in English, Spanish, German, Italian, French, Danish, Catalan. 

 

Screenshot  7. FAQ 
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Screenshot 8. Contacts 

 

 

 

 

 

Social Media 

Join4Joy social media strategy aimed at providing interested stakeholders with information and 

new developments in the project, but it also reaches out to new target groups and a broader 

audience. Social Media played a promotional role for the project and promote visibility of the 

project to a wide range of audiences. Social medias popularity, ease of access and rapid 

information flow identifies it as a very effective online dissemination tool. 

By publishing selected news on the LinkedIn and/or Twitter profiles of each of the partnering 

institutions the project outcomes and results reached very broad population in a direct way 

and gave wide visibility if the project.  

ISES prepared on a 3 months basis an editorial plan in English to promote both project 

progresses and achievements but also information on the project topics. 
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Official partners’ social media profiles to tag in the posts: 

 

    

UVIC   X X X  

FSIE X  X X 

FB X  X  

ISES X X  X  

SIEL BLEU X   X X  

SDU X X X X 

ULM X X  X 

 

 

Here some examples of social media posts: 
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Dissemination Materials 

Appropriate dissemination actions require coherent and clear messages illustrating evolving 

content. The creation of dissemination materials was triggered throughout the project life 

course through the publication and launch of materials such as presentations. flyers, leaflets. 

Partners were invited to translate any dissemination materials designed to ensure all 

stakeholders are engaged. 

Flyer promoting the initial Focus Groups with potential end users:  

         
 

Flyer to enrol trainers in the pilot actions  
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Material to promote the recruitment in the pilot actions 
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Flyer to promote the free online training course      

 

 

Events 

Each partner organized 2 public/open events in the course of the project: 

• an initial public event to launch the project activities and inform the professionals of 

the possibility to participate in a European training course.  

• a final public event to publicise the outcomes of the project and the benefits obtained 

for older adults living in community and long-term care settings through their participation in 

the project at the relevant target groups and stakeholders and all other interested parties.  

Each event in each project country registered the presence of 50+ participants for a total of 

more than 500 people (media, older adults, professionals and students) reached and 

informed on the project. 
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Events in Spain 
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Events in Italy 
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Events in France 
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Events in Denmark 
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Events in Germany 
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Conferences  

The project has been also presented in: 

• Annual Meeting of the German Society of Geriatrics 2023  

• Annual Meeting of the European Geriatric Medicie Society EuGMS 2023 Congress.  

• 2ª Jornada de Fisioterapia en la Cataluña Central in 2024 (Spain). 

• III International Physiotherapy Congress FTP’24 (Spain). 

• Annual Meeting of the German Society of Geriatrics 2024 

• I Congreso Internacional en Actividad Física y Salud en población general, clínica y 

especial in 2025 (Spain). 

• Jornada iExperience 2025. Consorci Hospitalari de Vic. 

III International Physiotherapy Congress FTP’24. Click to access programme. 

 

 

 

 

 

 

IExperience 2025.  
Consorci Hospitalari de Vic. 
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19th Congress of the European Geriatric Medicine Society. Click for abstract 

book. 

 
 

 

 

DGG- Jahreskongress 2023 
Click to access abstract book. 

DGG- Jahreskongress 2024 
Click to access abstract book. 
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Other types of events: ISES, IT - Bring a Friend parties 

Between Pilot 1 and Pilot 2, ISES organized 3 events where participants in Pilot 1 could 

show to some friends and families the dance moves learnt during the 12 sessions. We asked 

them to bring with them 1-2 friends each who could be interested in being involved in the 

project (Pilot 2). At the beginning of the events, Join4Joy researcher, Dolores Forgione, 

introduced the project, the trainer and the pilot. At the door, there was a sign up sheet to 

collect contacts of interested people. The events were really successful because they really 

were expression of the project: joy and movement. Each event registered around 80 

participants for a total of 240 (circa). 

 

Web publications, press, interviews, direct communication  

During all 36 months of the project all the partners were very active in their local areas, 

regarding to web publications, press, interviews, direct communication with journalists and 

project target groups. Articles about the project have also been published on numerous 

blogs, websites, and press media across Europe.  

 

 

 

 



 

30 

Newspapers 

Il Piccolo (local newspaper of Alessandria, IT) 
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Neue ULM (Germany) 
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Newsletter of the Nordic Gerontological Federation 

 

 

 

Interviews (TV and Radio) 

• https://www.3cat.cat/3cat/com-potenciar-l-activitat-fisica-entre-la-gent-gran-divertir-

se-es-la-clau/video/6317226/  

• https://www.ondacero.es/emisoras/catalunya/audios-podcast/nits-radio/nits-radio-

29012025_20250129679a239ae95c0600017f6535.html  

 

Scientific publications 

The following scientific articles/abstracts have been published during the project 

implementation period: 

• Join4Joy was registered in clinicaltrials.gov under the ID NCT06100835 

https://clinicaltrials.gov/study/NCT06100835?term=join4joy&rank=1 
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• Protocol for the Join4Joy project. Title: Boosting enjoyment and social inclusion to 

increase physical activity and reduce sedentary behaviour among older adults: 

protocol for a feasibility study to test the JOIN4JOY approach in five European 

countries https://bmjopen.bmj.com/content/14/7/e083291  

• What needs do experts and future Physical Activity and Sport professionals perceive 

to promote healthy aging? Professionals and students’ views 

https://merit.url.edu/es/publications/what-needs-do-experts-and-future-physical-

activity-and-sport-prof 

• Effectiveness of Interventions for Reducing Sedentary Behavior in Older Adults Living 

in Long-Term Care Facilities: A Systematic Review and Meta-Analysis (Related 

publication) 

https://www.jamda.com/article/S1525-8610(25)00202-6/abstract 

 

Web publications 

https://apunt.uvic.cat/arrenca-el-projecte-erasmus-join4joy-coordinat-per-la-uvic-ucc 

https://exteriors.gencat.cat/ca/ambits-

dactuacio/afers_exteriors/ue/fons_europeus/detalls/noticia/20240429_join4joy  

https://mon.uvic.cat/nitrecerca/2023/10/17/la-dra-coll-planas-presenta-els-primers-

resultats-del-projecte-join4joy-al-congres-eugms/  

https://mon.uvic.cat/udivulga/la-dra-coll-planas-presenta-els-primers-resultats-del-projecte-

join4joy-al-congres-eugms/  

https://mon.uvic.cat/udivulga/la-investigadora-laura-coll-planas-presenta-els-projectes-

europeus-recetas-i-join4joy-al-workshop-internacional-ageing-towards-walkable-futures/  

https://mon.uvic.cat/nitrecerca/2023/10/24/la-investigadora-laura-coll-planas-presenta-els-

projectes-europeus-recetas-i-join4joy-al-workshop-internacional-ageing-towards-walkable-

futures/  

https://apunt.uvic.cat/el-projecte-join4joy-avalua-divuit-residents-per-a-la-primera-prova-

pilot-a-la-residencia-aura-de  

https://udivulga.uvic.cat/noticies/finalitza-el-primer-programa-pilot-del-projecte-europeu-

join4joy-la-residencia-aura-de  

https://mon.uvic.cat/nitrecerca/2024/04/26/finalitza-el-primer-programa-pilot-del-projecte-

europeu-join4joy-a-la-residencia-aura-de-manlleu/  
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https://www.uvic.cat/noticies/dues-residencies-dosona-participen-en-un-projecte-europeu-

per-fomentar-lactivitat-fisica  

https://view.info-

uvic.cat/?qs=85c004bf311061027d768e9ddd09b32f31f1cc9153dc62e686de2f173acb0d77

63d21ce4cfb840530197676cde72c3801359073633107362c15931e07070814bf89660bba

5a2d0786096010898aacbac  

https://apunt.uvic.cat/dues-residencies-dosona-participen-al-projecte-europeu-join4joy-de-

la-uvic-ucc-que-fomenta  

https://udivulga.uvic.cat/noticies/el-projecte-erasmus-join4joy-coordinat-la-uvic-ucc-llenca-

una-formacio-en-angles  

https://mon.uvic.cat/nitrecerca/2024/12/02/el-projecte-erasmus-join4joy-coordinat-per-la-

uvic-ucc-llenca-una-formacio-en-angles-per-a-professionals-i-estudiants-de-lambit-de-la-

salut-i-lexercici-amb-persones-grans/  

https://udivulga.uvic.cat/agenda/acte-de-clausura-del-projecte-join4joy  

https://udivulga.uvic.cat/noticies/el-gaudi-i-la-inclusio-social-factors-clau-perque-les-

persones-grans-tinguin-continuitat  

https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fx.com%2Fuvic_ucc

%2Fstatus%2F1918251758578528587%3Fs%3D03&data=05%7C02%7Candrea.fuente%

40uvic.cat%7Cdd6ac141536e43dafdac08dd896ae44f%7C05bec0394f4f40879f2e1e71aa6

4c56e%7C0%7C0%7C638817814383201788%7CUnknown%7CTWFpbGZsb3d8eyJFbX

B0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIj

oyfQ%3D%3D%7C0%7C%7C%7C&sdata=h%2BlpnNk5i28wFM5GLTGmkK1BdlFHMToA

eo6pPVKJbyc%3D&reserved=0  

https://bsky.app/profile/udivulga.bsky.social/post/3logmlktr6s2j  

https://mon.uvic.cat/nitrecerca/2025/05/05/el-projecte-join4joy-conclou-que-el-gaudi-i-la-

inclusio-social-son-factors-clau-perque-les-persones-grans-tinguin-continuitat-en-els-

programes-dactivitat-fisica/  

https://web.sabadell.cat/noticies-gentgran/item/sabadell-posa-en-marxa-un-nou-taller-per-

promoure-l-activitat-fisica-entre-les-persones-grans-amb-habits-de-vida-sedentaris  

https://sabadell.cat/ca/?option=com_content&view=article&id=231505  

https://sielbleu.es/join4joy-promoviendo-la-actividad-fisica-en-mayores-de-65-anos/  
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https://www.sdu.dk/da/om-sdu/institutter-centre/iob_idraet_og_biomekanik/nyt_iob/caha-

konferencen-samler-eksperter-til-dialog-om-fremtidens-sundhed-for-aeldre-borgere  

https://www.sdu.dk/en/om-sdu/institutter-centre/iob_idraet_og_biomekanik/nyt_iob/caha-

konferencen-samler-eksperter-til-dialog-om-fremtidens-sundhed-for-aeldre-borgere  

https://ngf-geronord.se/Downloads/GeroNord-2-2025.pdf  

 

4. MONITORING AND REPORTING IMPLEMENTATION  

Monitoring of dissemination and communication activities is a continuous process in 

Join4Joy, with formative and summative evaluation. To qualify and evaluate the 

dissemination actions, Join4Joy has set specific measurable goals. The implementation of 

the dissemination strategy was regularly evaluated according to the level of realization of 

set up dissemination objectives and results.  

The following table presents the currently achieved values with respect to the target ones. 

INDICATOR TARGET 
VALUE 

CURRENTLY 
ACHIEVED 

SOURCE 

Number of open events 
organised in each partner 
country 

2 in each 
country 

Total =10 

2 in each country 
Total =10 

Attendance lists 

Number of participants in 
the open events  

100 in each 
event 

500 in total Attendance lists 

Number of people reached 
on social media  NA 337,102 

Social media 
accounts/analytics 
of the partners 

Number of entries (articles/ 
press releases) in local, 
regional and national press 
(printed and online) 

>5 30 
Links & Copies of 
the entries 

Number of scientific 
papers published 

>1 3 

Published papers 
in scientific 
electronic 
magazines 

 


